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2081 QUESTION AND ANSWER
1. What is information system? Explain any four types of information system
An Information System (IS) is a combination of hardware, software, data, people,
procedures, and networks that work together to collect, process, store, and distribute
information. Its main purpose is to support decision-making, coordination, control, analysis,
and visualization in an organization.
Explain any four types of Information Systems. (6 marks)
Here are four major types of Information Systems, commonly classified based on the
organizational level they serve:

1. Transaction Processing System (TPS) This is the lowest level system that handles day-
to-day routine transactions of an organization. It records and processes large volumes
of simple, repetitive transactions in real-time or batch mode. Key features: High
speed, accuracy, rellablllty, and atom|C|t (ensures transactions are completed fully or
not at all). O\

Users: Operational ¢

drawals, airline

2. Management Information ) o ﬁ’)rocesses it, and

‘ ( ) S mq tor and control
ion. Key features: Focus
, exception reports, and

current operatiofis. It provi
on internal data,Summa
dashboards.
Users: Middle manag
Examples: Monthly sales reports, inventory status summary,
reports, budget vs. actual reports. -

3. Decision Support System (DSS) DSS is designed to support semi- structured or
unstructured decisions that are not routine. It uses analytical models, simulations,
and “what-if” analysis to help managers solve complex problems. Key features:
Interactive, flexible, combines internal and external data, supports ad-hoc queries,
uses tools like graphs, charts, and forecasting models.

Users: Middle to upper-level managers making tactical or strategic decisions.
Examples: Sales forecasting, pricing strategy analysis, investment analysis, site
location decisions.

4. Executive Information System (EIS) / Executive Support System (ESS) This is meant
for top-level executives (CEO, directors) who need quick, high-level overviews of the
organization’s performance and external environment.

Users: Senior executives and top management
. Examples: CEO dashboard showing key performance indicators (KPIs) like overall
profit, market share, stock trends, critical success factors.

:,tion performance




2. Differentiate between effectiveness and efficiency. Explain the role

and benefits of information system in business.
# DIFFERENCE BETWEEN EFFECTTIVENESS AND EFFICIENCY.

Effectiveness Efficiency

Meaning: Concerned with goal achievement Meaning: Concerned with proper use of
— doing what is necessary to get desired resources — getting maximum output with
results. minimum input.

Orientation: Output / outcome-oriented,  Orientation: Input / process-oriented, focused
focused on final results. on method and resource usage.

Time Horizon: Generally long-term, related Time Horizon: Generally short-term, related to
to strategic objectives. i operational improvement.

Measurement: Measured by productivity, cost
d.

estaurant reduces
g better inventory

Measurement: Measure‘d"-py quality of
results, goal achievement, and satisfact

Business Example: A res
a new menu that custome

for. -
Risk if Unbalanced: May achieve ) : 5 a\ﬁ%e resources but
waste resources. < P

Role of Informatiorﬁ?” Y : es '
1. Decision Suppo ‘ ' X
o Provides timely ccurated
at strategic, tactical, and operational levels.
2. Process Automation
o Automates routine tasks such as payroll processing, invento
order tracking, reducing manual effort and errors.
3. Enhancing Communication
o Facilitates seamless internal and external communication through tools like
email, instant messaging, and collaborative platforms.
4. Competitive Advantage
o Enables businesses to respond quickly to market changes, analyze competitors,
and innovate products/services using data insights.
5. Customer Relationship Management
o Helps track customer interactions, preferences, and feedback, improving
service quality and personalization.

informed decisions

‘y ﬁpdates, and

B
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3. What do you mean by managing information technology.Explain the trends in
information technology.

:- Managing information technology means planning, organizing, using, and controlling I'T
resources like hardware, software, networks, data, and people.Its main purpose is to support
business goals, improve efficiency, and ensure proper use ot technology.

Trends in Information Technology

1. Cloud Computing

Cloud computing provides data storage and software services through the internet instead
of local computers.

It reduces cost and allows access to data anytime, anywhere.

Example: Google Drive, cloud-based business software.

2. Artificial Intelligence (Al)

Al enables machines to th]nk learn, and make deC|S|ons like humans.

It is used to automate task and improve decisj
Example: Chatbots, recor '
3. Big Data and Data Anz
Big data deals with proces
It helps businesses understan
Example: Sales data analysis for b
4. Internet of Things (loT)

loT connects physical dev :
It improves monitorin

formation.

%

”

5. Cybersecurity
Cybersecurity focuses on protecting systems, networks, and data fr
It ensures data safety and privacy in digital business.

Example: Antivirus software, firewalls.

5. Explain the structure of MIS. What is decision making in MIS?
Structure of MIS.
As we know, an information system is made up of five main components: hardware,
software, database, network, and people.
These components work together to perform input, processing, output, feedback, and
control functions.
The structure of MIS shows how these components are arranged and integrated to support
management decision-making.
MIS structure determines the shape and framework of an organization’s information
system.
Different approaches can be used to design MIS structure based on organizational needs
such as sales, marketing, finance, and management levels.
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MIS structure can be described using the following approaches:
« Physical components
o Information system processing functions
o Decision support
« Levels of management activities
« Organizational functions

MIS Structure Based on Physical Components

« The physical components of an MIS include hardware, software, database,
procedures, and operating personnel.

o 1. Hardware

« Hardware refers to physical devices such as computers, input/output devices,
processors, storagg, and peripheral equipment used for data processing.

« 2. Software |

« Software consists ©
It includes syste

« 3. Database

« A database is an organi
It allows efficient storage,

o 4. Procedures .

o Procedures are formal i
information system'cor

« 5. Operating Per

« Operating personnel i
and system administrators who manage and maintain

o 6. Input and Output Devices

« Input devices like keyboard and mouse are used to enter data, w
like monitor and printer display processed information.

are operations.

0 gftware.

rs;'iﬁ operating the

system analysts,

."g)utput devices

]
’

Decision Making in MIS
:- Decision making in MIS is the process of selecting the best alternative by using
accurate, timely, and relevant information provided by the Management Information
System.MIS supports managers by analyzing data, reducing uncertainty, and presenting
information in a useful form.It helps management take effective, efficient, and informed
decisions at operational, tactical, and strategic levels.
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5. What is decision support system? Explain its benefits and characteristics.
:— A Decision Support System (DSS) is a computer-based information system that helps
managers make complex and non-routine decisions.
[t uses data, analytical models, and tools to support problem solving and decision-
making.DSS does not replace managers but assists them by providing useful information
and analysis.
Benefits of DSS

1. Better decision-making — Provides accurate and timely information for decisions.

2. Supports complex problems — Helps in solving non-routine and unstructured

problems.

3. What-if analysis — Allows managers to test different alternatives.

4. Improves efficiency — Saves time and reduces decision-making eftort.
Characteristics of DSS

1. User-friendly — Ea.sy to use and 1nteract1ve

2. Flexible system 54 ed ac

3. Supports all man

management.
4. Uses models and da
6. What is planning? Explain i . ess_’?
' : de; how to do it, when

:—— Planning is the process g
to do it, and who Wﬁz-l 5.1t 1s the first and
most important funétion g educe uncertainty and
provides clear direction
The planning process has seven steps you can follow to
and achieve specific goals.. \ |
Vision:-Vision explains what an organization wants to achieve in the future.

[t represents the long-term dream or direction of the organlzatlon
Mission:-Mission defines why the organization exists, whom it serves, and
how it creates value.It guides daily operations and decision-making.
Values:-Values are the core beliefs and principles of an organization.

They guide behavior, culture, and ethical decision-making.

Goals:-Goals are specific and measurable objectives derived from vision and
mission. They provide clear targets to be achieved within a certain time.
Strategy:-Strategy is a long-term plan to achieve organizational goals.

[t considers both internal strengths and external environment.
Approach:-Approach explains how strategies are executed through actions

and initiatives.It bridges planning and actual implementation.
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Tactics:-Tactics are short-term, detailed actions used to support the strategy.
They tocus on day-to-day activities and programs.

7.What are the security and ethical challenges in managing information

technology?

Managing information technology (IT) in a modern business environment requires
balancing powerful technical capabilities with the responsibility to protect users and uphold
moral standards. As technology advances, the "human" and "legal" challenges often become
more difficult to manage than the technical ones.

The challenges are generally categorized into Security (protecting the system) and Ethics
(using the system responsibly).

1. Security Challenges in I'T Management

Security challenges involye defending an organization's digital assets from unauthorized
access, damage, or theftd p

« Cyber Threats: Cc
(locking data for ‘
attacks (crashing se

« Insider Threats: One : yees or contractors
use their legitimate access— - eak sensitive data.

« Shadow IT: Employees us ; software (like personal cloud
storage) to do their jobs, Dypass otocols and creates
"blind spots." = ‘

e Cloud Vulneralﬁe
accidentally expose m

2. Ethical Challenges in Vlanagement
Ethical challenges focus on the "right" and "wrong" ways to hand ,d technology,
even when an action might be legal. ,,_ \ |

« Information Privacy: The dilemma of how much personal dataac mpany should
collect. While data helps "personalize" experiences, it raises concerns about
surveillance and the right to be left alone.

« Algorithmic Bias: Decisions made by Al or automated systems (like hiring tools or
loan approvals) can unintentionally discriminate against certain groups if the
underlying data is biased.

+ Intellectual Property (IP): Challenges involving Software Piracy and the
unauthorized use of copyrighted digital content. Managers must ensure the
organization respects others' IP while protecting its own.

« Accountability: When an automated system fails or causes harm, who is responsible?
The developer, the I'T manager, or the business owner?

« Digital Divide: The ethical concern that rapid I'T advancement may leave behind
those without access to modern technology, deepening social and economic
inequality.

ding Ransomware
dentials), and DDoS

isconfigured settings can
I et.




8.What are accounting information system and geographical information system?
:--Accounting Information System (AIS) is a computer-based system that collects,
records, processes, and reports financial data of an organization. [t automates accounting
tasks such as bookkeeping, payroll, billing, and financial statement preparation. AIS
provides managers with accurate, reliable, and timely information, helping them make
informed financial decisions, manage budgets, and control expenses. For example, software
like Tally and QuickBooks simplifies and speeds up financial operations in organizations.

Geographical Information System (GIS) is a system designed to collect, store, analyze,
and display data related to geographic locations. GIS integrates maps, satellite images, and
location-based data to support planning, resource management, and decision-making. It is
widely used in route planning, disaster management, urban development, and business
location analysis. For example, Google Maps and ArcGIS help organizations and
individuals make informeﬂﬂ location-based decisions.

:- Disaster Managemenf S ri 0, and recovering from
I 1 ] resources.

[t involves planning, organizi : : vent, reduce, and
manage the impact of disasters sus
man-made disasters (fire, cyber :

Firewall:- -
A firewall 1s a securi €

network traffic based/on p
trusted internal network :
prevent unauthorized access and cyber attacks.
Key Features/Characteristics of a Firewall:
1. Packet Filtering — Examines network packets and allows or blocks them based on
rules. ‘
2. Stateful Inspection — Tracks the state of active connections and determines if
packets are safe.
3. Proxy Service — Intercepts requests from clients and forwards them securely.
4. Network Address Translation (NAT) — Hides internal IP addresses to protect
private networks.
Benefits of a Firewall:
« Protects sensitive data from hackers and malware.
« Prevents unauthorized access to the network.
« Controls network traffic according to company policies.
« Enhances overall cybersecurity of an organization.
Example:
A company installs a firewall to block untrusted internet traftic while allowing employees to
access required online services safely

oming and outgoing
barrier between a
internet) to
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10. What is AI? Explain the applications of Al. Also, list out its
advantages and drawbacks.

:——— Artificial Intelligence (AI) is the branch of computer science that
enables machines to think, learn, and make decisions like humans. Al
systems can analyze data, recognize patterns, solve problems, and
perform tasks without explicit human instructions.

Applications of Al:-

1.

o)

2.

3.

Healthcare: Diagnosing diseases, recommending treatments,
managing patient data.

. Education: Personalized learning platforms adapting content for
students. ik
A .
Business & F1 ervice chatbots,

: Transportatlon. ‘ cars ‘ment systems.
. Entertainment: Recon: I : 9 ames based
on preferences. | AP j

Advantages of A

o

-
e~

ing human errors.
Can work 24/7

Handles repetitive s K¢ fely.

operatlons.

Drawbacks of Al

1.
2. Job displacement — Al may replace human jobs in some sectors.
3.

4. Limited creativity and judgment — Al cannot fully replace

High cost — Developing and maintaining Al systems 1s expensive.
Ethical concerns — Risk of biased decisions and misuse of Al

human intuition and innovation.

. Dependence on data — Al performance depends on the quality

and accuracy of data; poor data can lead to wrong decisions.




11. Write short notes

a. Client-Server Computing:-
Client-server computing is a network architecture where multiple client devices request
services from a central server.

The server stores data, applications, and resources, and clients access them as needed.

It allows centralized management, security, and resource sharing across an organization.
It is widely used in businesses, banks, and schools to manage data efficiently.

Example: A company server providing payroll or inventory information to employees.
Use: Improves efficiency, reduces duplication of resources, and simplifies maintenance.
b. Expert System

An expert system is a computer program that mimics human expert decision-making.

[t uses a knowledge base and set of rules to solve complex problems in specific domains.
Expert systems can give advice, diagnose problems, and suggest solutions automatically.
They are useful where human eXpertlse is hmlted or unavallable

c. Managing Security
E-business faces threats li
Managing these threats requil
monitoring.

It ensures that online trans,actlo
Organizations must trai s regularly.

Example: Online ban | and secure encryption.
Use: Protects customer data siness operations.

data theft.

?ion, and

N

d. Marketing Information Syster System (MkIS;
customer, and

A Marketing Information System collects, processes, and analyzes
competitor data. \
It helps organizations understand consumer behavior and market trends. ©

]
MEKIS supports planning product launches, pricing strategies, and promotions.

[t improves decision-making for marketing managers.
Example: Online surveys, sales trend analysis, and CRM databases.
Use: Enhances marketing efficiency, customer satisfaction, and competitiveness.

e. Types of Office Information System (OIS):-

Oftice Information Systems automate office work, communication, and documentation.
Common types include word processing systems, spreadsheets, email/messaging, and
scheduling tools.

They help reduce paperwork, save time, and improve accuracy.

OIS improves communication between employees and departments.

Example: MS Word for documents, Excel for data analysis, Outlook for email, Google
Calendar for scheduling.

Use: Increases productivity, efficiency, and smooth worktlow in offices.




10

2080 QUESTION AND ANSWER

1a. Define information system.Explain types ofinformation system.
An information system is an integrated set of components—including hardware, software,
data, people, procedures, and networks—that work together to collect, process, store, and
distribute information to support decision-making, coordination, control, operations, and
analysis in an organization or for individuals.

individuals.

Types of Information Systems (5 marks): The most commonly discussed types (based on
organizational hierarchy and purpose) are:

1. Transaction Processing System (TPS) Operational-level system that handles routine,
high-volume day-to-day business transactions in real time. It records and processes
simple, repetitive events while ensuring data accuracy and reliability.

Examples: Sales at pomt of-sale (POS) terminals, bank ATM withdrawals, airline
reservations, payrQll ' {
Users: Frontllne/ '

2. Management Informati M level system that takes
raw data from TPS, su iz
reports. It helps managers r
control operations. _
Examples: Mon sal epon ‘ ory status summaries,
budget vs. actualireporits (

Users: Middle-level m 1

3. Decision Support Syst D S) Tactica
structured and unstructured decisions using analytlcal mo

"what-if" analysis. It combines internal data (from TPS/MIS) wit
provides interactive tools for better judgment-based decisions
. Examples: Sales forecasting models, pricing strategy analysis, investment evaluation,
supply chain optimization, location selection for new branches.

Users: Middle and senior managers.

4. Executive Support System (ESS) / Executive Information System (EIS) Strategic/top-
level system designed for senior executives, providing highly summarized, graphical
overviews of critical success factors, trends, and performance. It integrates internal
data with external sources (e.g., market trends, competitors) and offers drill-down
capabilities.

Examples: CEO dashboards with key performance indicators (KPls), strategic trend
graphs, competitor analysis summaries, economic/environmental scans.
Users: Top executives/senior management.

periadic/internal
: %tlvmes and

-

orts semi-
ilations, and
axternal data and
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b. Explain different methods for solving business problem with information system.
Information systems help organizations solve business problems in a systematic and
scientific way. They provide accurate data, analytical tools, and support for decision-making
at different management levels. The main methods are explained below:

1.

. Data Processing and

Problem Identification and Understanding

Information systems help managers identify business problems by showing
performance gaps through reports, dashboards, and alerts.

By analyzing sales, cost, and productivity data, managers can clearly
understand the nature and scope of the problem.

. Data Collection from Multiple Sources

Information systems collect data from internal sources such as accounting,
marketing, and H‘B, and external sources such as customers, competitors,

and market trend:
I~S}%S, and analytical

This ensures th.
d future impacts of

information.

The collected data is pr

tools. o A
This helps in f@ﬁg oot ca
the problem. / '
Development of Al - L
Information systems help generate different possible ons using
forecasting models, simulations, and what-if analysis. \

Managers can evaluate each alternative in terms of cost, time, risk, and
benefits.

. Decision Making and Implementation

Decision Support Systems assist managers in selecting the best alternative
based on analysis. Information systems then support implementation by
coordinating resources, scheduling tasks, and tracking progress.

. Monitoring, Control, and Feedback

After implementation, information systems continuously monitor results
through performance reports.

Feedback helps management take corrective actions and improve future
problem-solving processes.
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2a. Define MIS. Explain the structure of a management information system.
MIS (Management Information System) is a computer-based system that provides managers
at all levels of an organization with information, tools, and reports to support decision-
making, planning, controlling, and operational functions. It processes data from various
sources and transforms it into meaningful information to help manage the organization
efficiently.

Structure of a Management Information System (MIS)

The structure of a Management Information System can be understood
through its key components or layers. Each layer plays an important
role in converting data into useful information for management.

1. People Layer

This layer includes ys rs of the,syst gers, IT staff,
analysts, and employees. Thej ‘

MIS reports, and m ation provided by
the system. y

2. Process Layer 74

The process layer gonsists ¢ 7 ‘ ows that control

how data is colle }é’d,' " ted. It ensures
accuracy, consistencyj. r\h@e system.
3. Data Layer \z
The data layer is the core of MIS. It includes databases, ,\é’ta
warehouses, and records where raw data is stored. This data is
processed and transformed into meaningful information for decision-
making.

4. Hardware Layer

This layer includes physical components such as computers, servers,
networking devices, and storage systems. It provides the infrastructure
needed for data processing and communication.

5. Software Layer

The software layer consists of application programs and tools used
tomanage data and generate reports. Examples include ERP systems, database management
systems, and reporting or analytics software.




13

b. What is end user computing? Explain the role of MIS in decision support systems.
End User Computing (EUC).
End User Computing refers to the use of computers, software, and information systems
directly by non-IT users (end users) to perform their own tasks. Examples include using Excel
for reports, databases for records, or dashboards for analysis without depending on IT staff.
Role of MIS in Decision Support Systems (DSS).
1. Data Collection: MIS collects data from different departments (sales, finance, HR) and
supplies it to DSS.
2. Data Processing: MIS processes raw data into meaningful information that DSS can
analyze.
3. Report Generation: MIS generates periodic, summary, and exception reports used by
DSS. ‘
4. Timely Information: MIS provides up-to-date information, which helps DSS in quick
decision-making. \ ;
5. Historical Data SupQ\ |
forecasting.
6. Improves Accuracy: M|
reliability of DSS decisions.
7. Alternative Evaluation: MIS d
8. Management Support: MIS su
DSS outputs. f v 5
3. a. What is planning? Explal
Planning is the primary i ting goals and
determining the best course of action to achieve them. | \ tematic process
of "deciding in advance" what to do, how to do it, when to do'it, Jand who is to
do it. In a business context, planning bridges the gap between whére the
organization is today and where it wants to be in the future..
Five Process Steps of Organizational Planning
1. Setting Objectives
o Define clear, specific, and measurable goals for the organization.
o Guides all planning and decision-making activities.
2. Developing Planning Premises
o Make assumptions about future conditions like market trends,
resources, and technology.
o Provides a realistic foundation for planning.
3. Identifying Alternatives
o Explore different courses of action to achieve objectives.

end analysis and
increasing the

? de& n alternatives.
stra‘teglc levels through

ational plannlng
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o Ensures all possibilities are considered.
4. Evaluating and Selecting the Best Alternative
o Analyze each option in terms of cost, risk, and benefits.
o Choose the most feasible and effective solution.
5. Implementing and Reviewing the Plan
o Put the selected plan into action and allocate resources.
o Monitor progress, collect feedback, and make necessary adjustments.
b. Explain about DSS with its benefits and characteristics.
A Decision Support System (DSS) is a computer-based system that helps
managers and decision-makers make informed and effective decisions for
complex or non- routlne problems. DSS uses data models, and analytical tools to
analyze alternatives and evaluate t ion. Unlike routine
systems like TPS or M S foc ,‘ rather than
automating tasks.
Benefits of DSS ,
1. Better Decision Making:
managers make more jir
2. Supports ComplexProb
semi-structur Br |
3. Time Saving: Speed i automated
analysis and simulations. b
4. Flexibility: Allows managers to explore different alterna \gf,?and scenarios
before final decisions. \
5. Improves Efficiency: Reduces errors and improves the quality of decisions
by using analytical models.
Characteristics of DSS.
1. Supportive, Not Directive: DSS supports decision-making but does not
make decisions automatically.
2. Interactive System: Allows users to interact with the system to explore
alternatives and scenarios.
3. Data and Model Driven: Uses internal/external data and analytical or
simulation models for decision support.
4. Handles Unstructured Problems: Designed for decisions that are complex,
uncertain, or semi-structured.

] :ir-]?g?ﬁation, helping

ine, unstructured, or
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4.a. What are security and ethical challenges?
Security and Ethical Challenges.
Security challenges are problems that arise in protecting information and information
systems from unauthorized access, misuse, theft, or damage. These include hacking,
phishing, malware, data breaches, identity theft, and cyber-attacks. Organizations must
protect sensitive data, customer information, and business operations from such threats to
maintain trust and avoid financial or reputational loss.

Ethical challenges refer to moral issues related to the use of information technology. They
involve questions about privacy, intellectual property, data ownership, surveillance, and
responsible use of information. For example, misusing customer data for personal gain,
plagiarism of digital content, or monitoring employees without consent are ethical
challenges. i)
b. Explain supply chain'm ) S nagement.
s Supply Chain Mana; ?
Definition:

Supply Chain Management i ‘ | activities involved in
producing and delivering a produg | - S tgﬁ final customer.
Key Elements of SCM: . ' ; Z’J

. Suppliers: Provideffaw.-m

. Manufacturing: Conver
J Distribution: Warehous

o Retail/Customer Deliy nsures prg

. Information Flow: Data sharing across suppliers, manufact d distributors.
Objectives of SCM:

o Reduce costs by optimizing logistics and inventory. |

o Improve efficiency and speed of delivery.

o Enhance product quality and customer satisfaction.

. Build resilience against disruptions (e.g., natural disasters, strikes).

%> Customer Relationship Management (CRM).

Definition:

Customer Relationship Management is a strategy and system for managing a company’s
interactions with current and potential customers. It uses data and technology to improve
relationships, increase loyalty, and drive sales.

Key Elements of CRM:

o Customer Data: Collecting and storing information about customers (preferences,
purchase history, feedback).

o Communication Channels: Email, phone, social media, and in-person interactions.
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. Sales & Marketing Automation: Personalized campaigns, lead tracking, and targeted
promotions.

. Customer Support: Help desks, chatbots, and service centers to resolve issues quickly.
. Analytics: Understanding customer behavior to predict needs and trends.

Objectives of CRM:

. Build long-term customer loyalty.

. Increase sales through better targeting and personalization.

. Improve customer satisfaction by offering timely support.

Strengthen brand reputation through positive customer experiences.

5.a Explain inventory information systems.

Example (Inventory Information System)

An Inventory Informationl,System is basically a computer-based tool that helps an
organization keep track of its stock. Think of it as a digital register that records what items
are available, how manV_ ' 3 supplies are
needed. \
It usually has five parts:

customers always get wha
Benefits
« Improves accuracy and reduces human error.
« Saves costs by preventing overstocking or shortages.
« Enhances customer satisfaction by ensuring product availability.
« Provides managers with reliable data for decision-making
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B. Explain accounting information systems.

Definition:

An Accounting Information System (AIS) is a computer-based system that
collects, stores, and processes financial and accounting data. It provides
accurate and timely information to managers, accountants, and decision-makers
for planning, controlling, and reporting purposes.

. Hardware: Comput

. Internal Controls: Secur

fraud. & A
Benefitcasu é

Structure / Components of AlS
. People: Accountants, managers, auditors, and IT staff who use and manage

the system.

. Procedures & Processes: Methods for collecting, recording, and processing

financial transactions.
Data: Financial ;i\n uch a payroll, and expenses.
( SAP that process

accounting data.
os that run the
system.

D
iht;@'éity and prevent

Improves accuracy! educes

Speeds up financial reporting and analysis.
Enhances decision-making with reliable information.
Strengthens internal control and reduces fraud risk.
Integrates with other systems (like inventory or payroll).

. Write short notes on:

a. Artificial Intelligence (Al)

Artificial Intelligence (Al) is a branch of computer science that enables machines
to think, learn, and make decisions like humans.

Al systems can process large amounts of data, recognize patterns, and solve
problems automatically.

Examples: Chatbots, self-driving cars, medical diagnosis systems.

It helps in automation, efficient decision-making, and handling complex tasks.
Al is widely used in healthcare, education, business, and entertainment.
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b. Types of Office Information System (OIS)
Office Information Systems automate office tasks, communication, and
documentation.
Common types include:
« Word processing systems — for creating and editing documents.
. Spreadsheet systems — for data analysis and reports.
. Email/messaging systems — for internal and external communication.
« Scheduling systems — for managing appointments and meetings.
They save time, reduce errors, and improve overall office efficiency.

c. Neural Networks ' &
Neural networks are a-
recognize patterns in dat
and make predictions.

Examples: Facial reco
Neural networks ar
They help in classifi

e human brain and
prove over time,

é’,.‘ prediction.
and research.
on-making tasks.

itio

N—Cd R
d. Procurement Management \
Procurement management deals with acquiring goods and s es needed for
business operations efficiently. X

It includes identifying suppliers, making purchase orders, quality éhecks, and
payments.It ensures timely availability of resources at optimal cost.
Example: A company purchasing raw materials for production.

Effective procurement management improves cost control, operational
efficiency, and supplier relationships.
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2079 QUESTION AND ANSWER

1(a) What is an Information System in Business?
Answer:
An Information System in Business is a structured way of using people, technology, and
processes to collect, store, process, and share information so that a company can run
smoothly and make better decisions.
It helps managers and employees turn raw data (like sales figures or customer details) into
useful information (like reports, trends, or forecasts) that supports planning, coordination,
and control of business activities.
Key Points to Remember:

o Components: Hardware, software, data, people, processes.

o Functions: Supports decision-making, communication, monitoring, and analysis.

« Benefits: Improves efficiency, reduces errors, saves time, and gives competitive

advantage.

Businesses use different typ ] their needs. The main
types are:
1. Transaction Processing ){/
. Handles day-t e -
111] y essing.
erations.

. Purpose: Accuracy 4
2. Management Infor

. Summarizes and reports data from TPS.

. Example: Monthly sales reports, inventory summaries. s'.

. Purpose: Helps middle managers monitor and control operations.

3. Decision Support System (DSS)

. Assists managers in making non-routine decisions using data models and
analysis.

. Example: Forecasting demand, “What-if” analysis.

. Purpose: Supports problem-solving and planning.

4. Executive Information System (EIS) / Executive Support System (ESS)
. Provides top executives with easy access to key performance indicators and
trends.

. Example: Dashboards showing company-wide performance.

. Purpose: Strategic decision-making.

5. Knowledge Work Systems (KWS)
. Supports professionals in creating and sharing knowledge.
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. Example: CAD (Computer-Aided Design), research databases.

. Purpose: Innovation and expertise development.
2a. Describe the structure of a management information system
a. Structure of'a Management Information System (MIS)
The structure of an MIS can be understood through two lenses: its physical components
and its conceptual hierarchy within an organization.
1. Physical Components
The "building blocks" of an MIS consist of five essential elements that allow it to function:
« Hardware: The physical tech (servers, workstations, and networking gear).
« Software: System software (OS) and application software (like ERP or CRM suites).
« Database: A central repository that stores organized data to reduce redundancy.
o Procedures: The "manual" or set of rules that guide how data is entered, processed,
and secured. ‘
« Personnel: The egf;;ferts (analysts, programmers) and end-users (managers) who
operate the system.
2. Conceptual Structure,(
Conceptually, an MIS is o1
based on the management &
« Strategic Level (Top):
market trends).
« Tactical Level (M1
department bud
« Operational Le
inventory levels

b. What is data processing? in decision suppa with an
example .
Data Processing is the systematic conversion of raw, unorgan ,"{Fdata into
meaningful information. It involves a cycle of steps: Collection (gathering raw
facts), Preparation (cleaning errors), Input (entering into a system), Processing
(calculating or sorting), and Output (displaying the result).

Decision Support System (DSS)

* A DSS is a computer-based system that helps managers make non-routine,
complex decisions.

h requirements change

gg (e.g., 5-year
ntrol (e.g., monthly

tasks (e.g., daily sales or

* [t combines data, analytical models, and user input to support decision-making.
Example:

. A retail company wants to decide where to open a new store.

. The DSS analyzes customer demographics, traftic flow, competitor
locations, and sales forecasts.

. Managers can run “what-if” scenarios (e.g., What if we open near a
shopping mall?) to compare outcomes before making the final decision.
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3(a) Planning Process & Benefits of Business Applications of Information
System.
Planning is the process of deciding in advance what to do, how to do it, when to
do it, and who will do it.It involves setting objectives, identitying resources, and
choosing the best course of action to achieve goals.
Benefits of Business Applications of Information System
Business applications of IS (like MIS, ERP, CRM, SCM) provide several
advantages:

« Efficiency: Automates routine tasks and reduces manual errors.

« Better decision-making: Provides timely and accurate information.

« Improved communication: Connects departments and employees.

« Cost reduction: Optimizes resources and reduces wastage.

« Competitive ady ntage: Helps businesses innovate and respond quickly to

market changes.
. Customer satisfactio R1]

b. Explain internet and ‘ : 4
1. Internet

The Internet is a global networlk/ : ¢ . er:sﬁ devices, allowing
them to communicate e?&har massive web linking

computers everywher =% _
Key Points:

e Provides access !o Inf¢

« Enables email, videok
Applications of Internet: N

1. Communication: Email, instant messaging, video conferencing "-‘-»"n Skype).

2. Education: Online courses, e-learning platforms (Coursera, Khan Academy).

3. Entertainment: Streaming videos, music, online games (YouTube, etﬂix).

4. Banking & Finance: Online banking, mobile payments.

5. Social Networking: Facebook, Instagram, Twitter.
2. E-commerce (Electronic Commerce)Definition:
E-commerce is buying and selling goods or services online using the Internet. It allows
businesses and customers to trade without physical contact.
Key Points:

« Transactions happen digitally.

 Includes online shopping, online payments, and electronic data exchange.
Applications of E-commerce:

1. Online Shopping: Websites like Amazon, eBay, Flipkart.

2. Online Banking & Payments: PayPal, mobile banking apps.

3. Online Ticket Booking: Flights, trains, movies (e.g., MakeMyTrip, BookMyShow).

4. Digital Marketing: Selling products through social media and websites.

nd relationships.

, CO ervices.
line lear ane e d storage.
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5. B2B & B2C Transactions: Businesses selling to other businesses or directly to
consumers.

4a.What are security and ethical challenges?

t Security Challenges

« Data theft & hacking: Unauthorized access to sensitive company or
customer data.

« Viruses & malware: Malicious software that disrupts systems or steals
information.

« Phishing & fraud: Fake emails/websites tricking users into giving personal
details.

« Unauthorized access: Employees or outsiders misusing system privileges.

« System downtim me: Attacks that crash servers, causing loss of productivity.

Ethical Challeng

O 'C,"
« Privacy issues: M
\\

« Intellectual prope

are, media, or

designs.

. Accuracy of informatio a for personal
gain. : 4

« Digital divide: g o fairness issues.

« Responsible %ﬁ ) ces ethically (no misuse
of internet/email). /

b. Explain customer re

businesses manage interactions with customers, improve relationships, and
increase satisfaction and loyalty. |
Functions of CRM
« Collects and stores customer data (purchase history, preferences).
« Tracks communication (calls, emails, feedback).
« Provides personalized services and marketing.
« Helps in resolving customer complaints quickly.
Example
« Amazon’s CRM system:
o Tracks customer purchase history.
o Suggests products based on browsing and buying behavior.
o Sends personalized emails and ofters.
o Provides quick support through chatbots and service centers.
« Result: Customers feel valued, leading to repeat purchases and loyalty.
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5a.What is accounting information system? Explain.

Definition

An Accounting Information System (AIS) is a specialized information system that collects,
records, stores, and processes financial and accounting data to produce useful reports for

decision-making.

Explanation
. [t integrates people, procedures, and technology to handle financial transactions.
. AIS ensures accuracy, reliability, and timeliness of financial information.

. [t supports tasks like budgeting, auditing, payroll, accounts receivable/payable, and
financial reporting.
Key Functions

1. Data Collection: Captures financial transactions (sales, purchases, payments).

2. Data Processing: Classifies and summarizes transactions into ledgers and journals.
3.

4. ocement reports

5. Control Ensures ] ' j events fraud.
b.Explain quality

Definition

A Quality Information System ' rnedgto monitor, control,
and improve the quality of prod On.

Explanation ~ ’

. [t focuses on qu .

. Helps manager q : tion standards, and

. Provides data for co improveé

Key Functions

1. Monitoring: Tracks product performance, defects, and custome

2. Analysis: Identifies root causes of quality issues. i

3. Reporting: Provides quality reports, audits, and compliance documentation.

4. Improvement: Suggests corrective actions and supports Total Quality Managemen
6a .Explain artificial intelligence with its application.

Definition

Artificial Intelligence (AI) is the branch of computer science that enables machines to
simulate human intelligence—such as learning, reasoning, problem-solving, and
decision-making.

Key Features

. Learning: Systems improve performance from experience (machine learning).
. Reasoning: Ability to draw conclusions from data.

. Problem-solving: Handles complex tasks like planning or diagnosis.

. Adaptability: Adjusts to new inputs and environments.

Applications of Al
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1. Healthcare: Al diagnoses diseases, analyzes medical images, and supports drug
discovery.

2. Business: Chatbots for customer service, fraud detection in banking.

3. Education: Personalized learning platforms.

4. Transportation: Self-driving cars and traffic management systems.

5. E-Commerce: Product recommendations (e.g., Amazon suggesting items based on
browsing history).

b. What is client server computing?

Client-server computing is a network architecture in which the workload is divided between
clients and servers. In this model, clients are devices or programs that request services or
resources, while servers are powerful computers or programs that provide those services or
resources. The server manages, stores, and processes data centrally, and clients access it as
needed over the network.

How it works: The client sends a request to the server, the server processes the request
and sends back the response, which theselient thensuse

Features: Centralized ‘ and reliability
Examples: Web browsi , mail (email app =
client, mail server = server ‘ k server = server)

7(a) Nature of Office
Definition: [P
Office is the central pl a 172 collected, processed,

Main Points:
. Acts as the communication hub of the organization.
. Performs routine functions (record keeping, correspondence,

. Supports managerial functions (planning, coordinating, controllin

. Provides services like documentation, scheduling, and data manage {l ent.
. Ensures smooth flow of information internally and externally.
Example/Conclusion:

The office is the “nerve center” of an organization that connects departments and
stakeholders.

7(b) Enterprise and Global Management

Enterprise management refers to managing all organizational resources efficiently, while
global management extends this integration across international boundaries.

Main Points:

. Enterprise Management: Integrates finance, HR, production, and marketing.
. Uses ERP systems for coordination and efficiency.

. Global Management: Deals with cross-border operations and diverse cultures.
. Focuses on global supply chains, outsourcing, and competitiveness.

. Requires compliance with international laws and standards.Example/Conclusion:
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7(c) Marketing Information System (MKIS)
Definition:
A Marketing Information System (MKIS) is a structured system that collects, analyzes, and

distributes marketing data to support decision-making.
Main Points:

. Collects internal records (sales, inventory, customer data).

. Provides marketing intelligence (competitor analysis, market trends).

. Conducts marketing research (surveys, consumer studies).

. Uses analytical models (forecasting, segmentation).

. Helps managers in product planning, pricing, promotion, and distribution.
Example/Conclusion:

For example, companies use MKIS to track customer buying behavior and design targeted
advertising campaigns.

2048 QUESTION AND ANSWER

1a) Write the fundam
Definition:

An Information System
technology that collects, pro

of infor

ocesses, and
on to support
decision-making and control in a
Main Points (Fundamentals):
1. Input: Collecting raw,data fr

2. Processing: Conver I sing software,
procedures).

3. Storage: Keeping data sa

4. Output: Delivering proc I . . ds, or documents.
5. Feedback/Control: Ensuring accuracy, security, and continuous ent of the
system.

Example/Conclusion:
For example, a payroll system collects employee data (input), calculates salaries
(processing), stores records, and generates payslips (output).

b) Describe the type of information system.

1. Transaction Processing System (TPS)

. Definition: Handles day-to-day business transactions.

. Functions: Records sales, purchases, payroll, billing, reservations.

. Features: High accuracy, speed, reliability, and large data handling.

. Example: ATM transactions, online ticket booking, supermarket billing.

2. Management Information System (MIS)

. Definition: Provides summarized reports for middle managers.

. Functions: Converts transaction data into structured reports.

. Features: Periodic reporting, monitoring performance, supporting routine decisions.

. Example: Monthly sales reports, production summaries.
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3. Decision Support System (DSS)

. Definition: Assists managers in decision-making using data analysis and models.

. Functions: “What-if” analysis, forecasting, simulations.

. Features: Interactive, flexible, combines internal and external data.

. Example: Forecasting demand, investment planning, supply chain optimization.

4. Executive Information System (EIS/ESS)

. Definition: Provides strategic information for top management.

. Functions: Monitors organizational performance, trends, and external environment.
. Features: Graphical dashboards, drill-down capability, easy access to key indicators.
. Example: CEO dashboard showing revenue, market share, competitor analysis.

5. Knowledge Work System (KWS)

. Definition: Supports professionals in creating and sharing knowledge.

. Functions: Helps engineers, scientists, and designers in specialized tasks.

. Features: High ¢
. Example: CAD s
2 a) What is Manage
Definition:

A Management Informatio
processes, and provides informa
of organizational activities.
Structure of MIS: E-!
1. Input Subsystem:

* Collects raw data from'inte
2. Processing Subsystem:
* Converts raw data into
3. Database/Storage Subsystem:
e Stores data securely for future use and easy retrieval.

4. Output Subsystem:

* Generates reports, summaries, dashboards for managers.

ntory, customer records).

and procedures.

/

5. Feedback/Control: Ensures accuracy, security, and continuous improvement of the
system.

6. Users/People:

e Managers and staft who use MIS for decision-making.
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b.What is planning? Explain Customer Relationship Management with its benefits.
Planning is the fundamental management function of setting objectives, determining
strategies, and developing detailed action plans to achieve organizational goals. It involves
deciding in advance what to do, how to do it, when to do it, and who will do it.
2. Customer Relationship Management (CRM)
Customer Relationship Management (CRM) is a combination of strategies, practices, and
technologies that companies use to manage and analyze customer interactions throughout
the entire customer lifecycle. While many people think of CRM as just a software tool (like
Salesforce or HubSpot), it is actually a business philosophy that puts the customer at the
center of everything the company does.
The 3 Main Types of CRM:
1. Operational CRM: Automates routine tasks in sales, marketing, and service (e.g.,
sending an automatic "Welcome" email).
2. Analytical CRM: Analyzes customer data to find patterns (e.g., discovering that
customers who buy g
3. Collaborative CI
that "Sales" know
Benefits of CRM (concis
. Improved customer insiZht: roflle s seg history and
preferences.

ent departments so

. Higher sales efficiency: pi deal cycles.

. Better customer serviee: t fo’Ilow—up.

. Personalized m%‘n , vior and lifecycle stage.
. Scalability and reporti t. data-driven decisions.

3a) Write the busi

a) Business Applications of Information Technology (7 Points)
1. Management Information Systems (MIS): Support planning, contr
2. Enterprise Resource Planning (ERP): Integrates finance, HR, product
chain.

3. Customer Relationship Management (CRM): Manages customer data and loyalty.

1 d reporting.
’n and supply

4. E-Commerce: Online buying, selling, and digital payments.

5. Office Automation: Word processing, spreadsheets, and communication tools.

6. Decision Support Systems (DSS): Help managers analyze data and make better decisions.
7. Knowledge Management Systems: Store and share organizational knowledge for
Innovation..

b) What is Decision Support System? Write down the characteristics and benefits of
DSS.

A Decision Support System (DSS) is a computer-based system that helps managers and
decision-makers analyze large amounts of data, perform “what-if” analysis, and make better
decisions in semi-structured or unstructured situations.

Characteristics of DSS

1. Interactive and user-friendly — allows managers to easily use the system.
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Supports semi-structured decisions — useful when problems are not routine.

Uses models and databases — combines analytical tools with stored data.

Flexible and adaptable — can be applied to different business situations.

Provides “what-if” analysis — helps test different scenarios before deciding
eneﬁts of DSS

Improves the quality and speed of decisions.

Helps solve complex and non-routine problems.

Provides timely and accurate information to managers.

Supports strategic, tactical, and operational decisions.

Enhances productivity and competitiveness of the organization.

4 a) Security and Ethical Challenges

Security Challenges:

These are problems related to protecting information systems from unauthorized access,
misuse, or damage. {

« Data Breaches: Sensitiv
e Hacking & Malware: V
* Unauthorized Access:
* System Downtime: Cybera

Cuk o = o e

system integrity.

Ethical Challenges: a’j
These are moral issues about ho ' ] &d
* Privacy Concerns: Col : A

e Intellectual Propert :ts ] I ti

* Accuracy & Transpanency: I bortil 1on.

¢ Digital Divide: Unequal a

A Supply Chain Management (SCM) System is a system that manag ‘coordinates all
activities involved in producing and delivering a product — from raw materials to the final
customer. It ensures that products are produced and delivered efficiently, on time, and at the
lowest cost.
Key Points:

o SCM connects suppliers, manutacturers, distributors, retailers, and customers.

« It uses technology and software to plan, track, and optimize the supply chain.

o The goal is to meet customer demand while reducing costs.
Components of SCM System:

1. Planning: Forecasting demand, production planning, and inventory management.

2. Sourcing / Procurement: Selecting suppliers and managing raw materials.

3. Manufacturing / Production: Converting raw materials into finished products.

4. Logistics / Delivery: Warehousing, transportation, and distribution.

5. Customer Service: Tracking orders, handling returns, and ensuring satisfaction.
Beneﬁts of SCM System:

1. Efficiency: Reduces delays, waste, and costs in the supply chain.
2. Improved Customer Service: Ensures products are available when and where needed.
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5a.What is Marketing Information System? Explain with example.
A Marketing Information System (MKIS) is a structured set of procedures, people, and
technology designed to gather, analyze, and distribute timely and accurate information to
marketing decision-makers. It acts as the "eyes and ears" of the company in the
marketplace.

Core Components

« Internal Records: Data generated within the company (e.g., sales reports, inventory
levels, and customer order history).

« Marketing Intelligence: A set of procedures to monitor the external environment
(e.g., tracking competitor prices, industry news, and social media trends).

« Marketing Research: Systematic studies of specific problems (e.g., a survey to find
out why customers are switching to a competitor).

« Marketing De01519n Support System (MDSS): Tools that allow managers to
manipulate data apd conduct "what-if" analyses (e.g., forecasting how a 10% discount
will affect profit):

Example: Netflix
Netflix uses a sophistica

« Data Collection: It ] . and what you search for.

« Processing: The system ' 1den " and "clusters."

o Output: It provides perso . ah%larketing) and
even uses the data I ( trategic marketing).

b. Describe the h
Definition:

A Human Resource Inf -based system that

[t integrates HR functions with technology to improve effici

Functions:

1.  Employee Database: Stores personal details, qualifications, and work
history.

2. Recruitment & Selection: Tracks job applications and hiring processes.
3. Payroll Management: Automates salary, tax, and benefits calculations.
4. Training & Development: Records training programs and skill upgrades.
5.  Performance Management: Monitors employee performance and
appraisals.

Benefits:

. Reduces paperwork and errors.

. Improves efficiency in HR operations.

. Provides accurate employee data for decision-making.

. Enhances transparency and compliance.
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6a) What is Al? Explain neural network in brief.

Artificial Intelligence (Al) is the branch of computer science that focuses on creating
machines and systems capable of performing tasks that normally require human
intelligence. These tasks include learning, reasoning, problem-solving, perception, and
decision-making.

Neural Networks (Brief Explanation)

A Neural Network is a computing model inspired by the human brain. It consists of
interconnected nodes (neurons) arranged in layers

Structure:

. Input Layer: Receives raw data (e.g., images, text, numbers).

. Hidden Layers: Process data using mathematical weights and activation functions.
. Output Layer: Produces the final result (e.g., classification, prediction).

Function: Learns pattern

f trom large datasets and makes predictions or decisions.

Applications:

. Image recogniti

. Speech recogniti

. Natural language

. Financial forecasting

b) What are the types of office
An Office Information System is des
smoother and faster. I ‘ l ‘ oital tools.
Here are the main typ
e Document Managen: it, and store documents.
o Examples: Microsoft'\ , ,
o Communication & Collaboration Systems Tools that he ees talk and
work together, especially if they aren't in the same room.
o Examples: Microsott Teams, Slack, Zoom, or Email.
e Scheduling & Task Management Systems: Systems that help malﬁage time,
meetings, and project deadlines.
o Examples: Google Calendar, Trello, Asana, or Microsoft Outlook.
« Data Management Systems: Tools for organizing small bits of data that the office
needs.
o Examples: Microsott Excel or simple databases like Airtable.
« Workflow Systems: These automate "paper trails." For example, if you need a
vacation approved, the system automatically sends a notification to your boss.
o Example: ServiceNow or custom HR portals.
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2076 QUESTION AND ANSWER
1. a) Define MIS. Explain role and impact of MIS.

A Management Information System (MIS) is a computer-based system that collects,
processes, stores, and distributes information to managers for planning, controlling, and
decision-making in an organization.

Role of MIS

1. Data Collection & Processing: Gathers information from internal and external
sources.

2. Decision Support: Provides timely and accurate reports for managerial decisions.
3. Planning & Control: Helps managers set goals and monitor performance.

4. Coordination: Integrates different departments by sharing information.

5. Problem Solving: Identiﬁes trends, exceptions, and areas needing improvement.
mpact of MIS il

1 Improved Efﬁmeﬁic

2 Better Decision-

3 Enhanced Produc ents.

4 Competitive Advant to market changes.
5. Transparency & Control:

b) Briefly explain Planning
o todo (goals/targets)  /
« How todoit(m /s
« When todoit(
o Who will do it (
« With what resources

It is a forward-looking, intellectual process that helps reduce un

and provide direction to all other management functions (organizing,

Types of Strategies

1. Corporate Strategy: Overall direction of the organization (growth, stab

diversification).

2. Business Strategy: Focuses on how to compete in a particular market (cost leadership,

differentiation).

3. Functional Strategy: Specific strategies for departments like marketing, HR, finance, and

production.

’ -
'y

tability.
0f. jtegies?

inimize risks,
g, controlling).

..‘

! :‘

Iiity,

4. Operational Strategy: Day-to-day plans to ensure smooth functioning of processes.

2. a) What do you mean by security threats & Vulnerability?

Answer: Security threats are potential dangers or malicious acts that could exploit vulnerabilities, while
vulnerabilities are weaknesses in a system that can be exploited by a threat.A security threat is a potential
negative, unwanted event or action that may cause damage to a system, organization, or data. Threats can
be intentional (e.g., a cyberattack) or accidental (e.g., a power outage).

A vulnerability is a weakness, flaw, or error in the design, implementation, or operation of a system that
could be exploited by a threat to compromise the system's security policies.In simpler terms, a vulnerability
is a hole or a crack in a wall, and a threat is someone who might try to use that hole to break in
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b) Write down different security tools use to manage security threats.

. Antivirus Software — Detects and removes malware and viruses.

. Firewalls — Control incoming and outgoing traftic to block unauthorized access.

. Encryption Tools — Protect sensitive data by converting it into unreadable code.

. Intrusion Detection & Prevention Systems (IDS/IPS) — Monitor and stop suspicious activity.

. Multi-Factor Authentication (MFA) — Adds extra login security beyond passwords.

. Virtual Private Networks (VPNs) — Secure communication over public networks.

. Patch Management Tools — Keep systems updated to fix vulnerabilities.

. Access Control Systems — Ensure only authorized users can access resources.

. Backup & Recovery Tools — Protect against data loss during attacks.

10. Security Information & Event Management (SIEM) — Collects and analyzes security logs for threats.

3. a) What is Intellectual property? Explain in brief.

Intellectual Property (IP) refers to the legal rights given to individuals or organizations over creations of
the mind. These creations can be inventions, literary and artistic works, designs, symbols, names, or images
used in commerce.

Types of Intellectual Propex}ty
1. Copyrights — Protect ereative works like books, music, films, and software.
2. Patents — Protect iy
3. Trademarks — Prot
4. Trade Secrets — Prot

© 0 -3 O G B o =

e Inventor.
broducts.
processes).

Importance:

. Encourages innovation an

. Provides recognition and financ
. Prevents misuse or unauthorl

. Strengthens competi

Data is raw, unprocessed facts ] ttached. It is simply the basic
building blocks — numbers, wo , ollected from various
sources. Data alone has no significance until it is processed or organized:
o Characteristics: Objective, factual, unorganized, context-free.
o Examples: 25, 9845623412, "Bharatpur", 15-01-2026, 45 kg.
2. Information
Information is processed, organized, or structured data that has been given meanmg and context. It
answers questions like "who", "what", "when", "where", or "how many". Information is data in a usable
form — it reduces uncertainty and helps in understanding a situation.
e Characteristics: Meaningful, relevant, timely, accurate, organized.
e How it is created: By processing data (sorting, classifying, calculating, summarizing, relating).
Example: “Sales in January = 100, February = 200, March = 300.”
3. Knowledge
Knowledge is the understanding, interpretation, and application of information. It involves
experience, insight, judgment, patterns, rules, and expertise — knowing why something happens, how
to use the information, and what to do next. Knowledge enables decision-making, problem-solving, and
innovation.
o Characteristics: Actionable, contextual, experiential, judgmental, often tacit (inside people's minds)
or explicit (documented).
e How it is created: Through learning, analysis, experience, and connecting information to broader
understanding.
Example: “Sales are increasing monthly; therefore, demand is growing, and production should be
increased.”
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4. a) What is knowledge management system? Explain the benefits of DSS.
A Rnowledge Management System (KMS) is an organized system that captures,
stores, shares, and manages knowledge within an organization to improve
learning, innovation, and decision-making.

Benefits of a Decision Support System (DSS)

As we discussed earlier, a DSS helps managers solve complex, "what-if"
problems. Here are its key benefits:

« Faster Decision Making: [t automates the "number crunching," allowing
managers to make choices in minutes instead of days.

« Improved Accuracy: Since it uses mathematical models, it reduces the risk
of human error or emotional bias.

- Exploring Altenhatlves It allows you to test dlfferent scenarios (e.g.,
"What happens)t my profit i 20%?") without
risking real mo

« Enhanced Com i ' yacked reason for a
decision, making 1 & akeholders or
employees.

b) Briefly Explain application

-Applications (Detailed)i’

* Production Plannin&"ﬁe

efficiently.

* Inventory Management:

avoid shortages or oversto
* Quality Control: Monitors defects ensures compliance with stan d supports

continuous improvement. \

* Cost Management: Provides detailed reports on production costs, wast ée and

profitability.

* Supply Chain Coordination: Integrates suppliers, production, and distribution for smooth

operations.

* Maintenance Management: Tracks machine performance and schedules preventive

maintenance.

* Performance Monitoring: Generates reports on labor productivity, machine utilization,

and overall efficiency.

5a) What is ERP? What are the benefits of ERP in corporate sector?

Definition:

Enterprise Resource Planning (ERP) is an integrated software system that manages and

automates core business processes across departments such as finance, HR, production,

supply chain, and marketing, using a centralized database.

Benefits of ERP in Corporate Sector:

¢ Integration: Connects all departments into a single system.

npower, and materials

d finished goods to
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* Efficiency: Reduces duplication of work and improves workflow.
* Real-Time Data: Provides updated information for better decision-making.

* Cost Reduction: Minimizes wastage and optimizes resource

utilization.

* Improved Productivity: Automates routine tasks and speeds

up processes.

* Better Customer Service: Ensures timely delivery and

accurate order tracking.

* Scalability: Supports growth and expansion of business

operations. |

* Compliance; E

b) What is CRM:
Customer Relati
tool used to manage
interactions with curret
every phone callgémail
build better "human!
Benefits of CRM

. Customer Satisfaction: Since you kno stomer's
history and preferences, you can provide faster; more
personalized service that makes them feel valued.

. Increased Sales: [t helps sales teams track leads and
suggest the right products at the right time, leading to
more closed deals.

. Better Retention: The system identities "quiet" customers
who haven't bought in a while, allowing you to reach out
with special offers to win them back.

. Centralized Data: It ensures that marketing, sales, and
support teams all have access to the same customer notes,
preventing embarrassing communication gaps.

ulatory requirements.

s a strategy and

;}3 s and
t stores

»
o

ace to help you
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6.a) Define Network Topology. Explain different types a oftopologies in
brief.

Network topology refers to the physical or logical layout of devices and
connections in a computer network. It defines how computers, servers, and other
devices are interconnected and how data flows between them.

Types of Network Topologies (Brief Explanation)
1.  Bus Topology

. All devices share a single communication line (bus).
. Simple and cost-eftective for small networks.
. Limitation: If the main cable fails, the whole network goes down.

Example: Early LANs.
2. Star Topology | _l
«  All devices conne
. Easy to install a1
. Limitation: If the I

Example: Modern ofti
3. Ring Topology :
. Devices are co

. Data travels 1)# .
. Limitation: Failure & \ ire ring
. Example: Token R ;

4. Mesh Topology

. Every device is connected to every other device.

. Provides high reliability and redundancy.

. Limitation: Very expensive and complex to set up. )

2

» .
tination.

Example: Military or mission-critical networks.
5.  Tree Topology

. Hierarchical structure combining star and bus.

. Usetul for large organizations with multiple levels.

. Limitation: If backbone fails, entire branch is affected.

. Example: University or corporate networks.

6.  Hybrid Topology

. Combination of two or more topologies (e.g., star + bus).
. Flexible and scalable.

. Limitation: Complex design and costly.

. Example: Large enterprises
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b.  Write short notes on.
Q (a) Client-Server Architecture
Answer:
Client-Server Architecture is a network model where clients request services and servers
provide them over a network. In this system, the client acts as the end-user device or
application, while the server is a central system that processes requests and delivers
responses. This architecture ensures centralized control, resource sharing, scalability, and
security, and is widely used in web browsing where the browser acts as the client and the
web server provides the requested page.

Q (b) Data Warehouse & Data Mining

Answer:

A Data Warehouse is a centralized repository that stores large volumes of integrated,
historical data from multiple sources for analy51s and reporting, while Data Mining is the
process of analyzing la , and relationships.
Together, they support data storage and
predictive analysis. For
records and apply data min

Q (c) Transaction Processing
Answer: ;
A Transaction Processi that records, processes,

rately. It handles routine
lons, ensuring accuracy,

d updates

and manages day-to-d
operations such as billing, p
speed, and reliability. For 1
customer balances instantly.

Q (d) Importance of Decision-Making in Business
Answer:

1

Decision-making in business is the process of choosing the best course of action among
alternatives to achieve organizational goals. It provides direction, reduces risks and
uncertainties, ensures proper resource allocation, and improves efficiency and
competitiveness. Effective decision-making is essential for planning, organizing, and
controlling business activities, such as deciding product pricing or entering a new market.
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2075 QUESTION AND ANSWER

1. a) Define MIS. Explain management as a control system.

Answer:

A Management Information System (MIS) is a computer-based system that collects,
processes, stores, and provides information to managers for planning, decision-making, and
controlling organizational activities. It integrates people, processes, and technology to
ensure smooth flow of information.

Management as a Control System:

Management functions not only involve planning and organizing but also controlling
operations to achieve goals. MIS plays a vital role in this control system by:

. Providing timely and accurate reports to managers.

. Comparing actual performance with planned targets.
. Identifying deviations and problem areas.

. Supporting corrective

. Ensuring accountab

b) What is strategic
Answer:
Strategic Planning is the process ¢
strategies to achieve them. It foc @ @ the'¢ 1zation, resource
allocation, and competw )

Tools of Planning: k¢ '

1. SWOT Analysis: Idfﬁe 1 es, and threats.

2. PEST Analysis: Examine ical factors affecting
business.
3. Balanced Scorecard: Measures performance across financial, cus
and learning perspectives. Y

4. Forecasting Tools: Predicts future trends in demand, sales, or market yndltlons
5. Scenario Planning: Prepares alternative strategies for different possible futures.
6. Budgeting and Resource Allocation: Ensures proper distribution of financial and human
resources.

7. Benchmarking: Compares performance with industry standards or competitors.

2.a) Mention the general security challenges in I'T systems.

Explain disaster management.

Answer:

I'T systems face several security challenges that threaten data integrity, confidentiality, and
availability.

General Security Challenges:

. Unauthorized Access: Hackers gaining entry into systems without permission.

. Viruses & Malware: Malicious programs that damage or steal data.

. Phishing & Social Engineering: Tricks to obtain sensitive information.

g]ternal processes,
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. Data Theft & Leakage: Loss of confidential business or customer data.

. Denial of Service (DoS) Attacks: Overloading systems to make them unavailable.
. Insider Threats: Employees misusing access rights.

. Weak Passwords & Poor Authentication: Easy entry points for attackers.

. Network Vulnerabilities: Exploiting flaws in communication systems.

Disaster Management in IT:
Disaster management refers to the planning and procedures to protect I'T systems and

recover quickly after a disaster (natural or man-made).
. Risk Assessment: Identifying possible threats (fire, flood, cyber-attack).

. Preparedness: Creating backup systems and recovery plans.

. Response: Immediate actions to minimize damage (shutting down servers, switching
to backup).

. Recovery: Restoring systems, data, and operations to normal.

. Business Continuity: Ensuring minimal disruption to organizational activitie

b) Define ethics and t of I'T on quality

of life.

Ethics (Definition):
Ethics in I'T refers to the m
technology, ensuring fairness,
Intellectual Property (Definiti
Intellectual Property (IP)wrefer
inventions, and digitalf?‘l
trademarks.

Impact of I'T on Quality o
[J Improved Communica

Email, video calls, and social media make communication fast an
[] Better Education: \ |
Online classes, e-books, and digital libraries provide learning from anywhere.

[} Improved Healthcare: '
Electronic medical records, online consultation, and health apps improve treatment.

[1 Convenience in Daily Life:

Online banking, shopping, ticket booking, and bill payment save time and eftort.

[l Employment Opportunities:

I'T creates new jobs and allows remote work and freelancing.

[] Entertainment:

Easy access to movies, music, games, and online streaming platforms.

[1 Improved Business Services:

Faster services, online customer support, and digital payments improve business efficiency.
[ Better Access to Information:

Information is easily available through the internet and search engines.

[J Smart Living:

Smart homes, online services, and mobile apps make life more comfortable.

he responsible use of

ft-vfj;, designs,

oh copyrights, patents, and
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4. a) List 4 analytical models for decision making. Explain Decision

making process based on Herbert Simon.
4 Analytical Models for Decision Making: Think of these as different "lenses" through
which a manager looks at a problem:
1. Linear Programming: Used when you have limited resources (like money or time)
and you want to get the best possible result (like max profit).
2. Trend Analysis / Forecasting: Looking at past data to guess what will happen next
(e.g., "Last year sales went up in winter, so they probably will again").
3. What-If Analysis: Changing one variable to see the result (e.g., "What if [ increase
the price by $2? How much profit will I lose?").
4. Simulation Models: Creating a "virtual world" or a digital twin to test a complex
decision without risking real-world resources.
Herbert Simon’s De01s1qn-Mak1ng Process: Herbert Simon was a genius who realized
that humans don't just "jump" into a decision. He broke it down into three logical steps:
1. Intelligence Phase: This is the You scan the
environment, loo ange (e.g., "Sales are
dropping™).
2. Design Phase: This

develop difterent possible™sg ¢ ‘ ; Opti

prices"). 2%0
3. Choice Phase: Thisiis the : valuate your options and

pick the one tha )

brainstorm and
n B: Lower

o
>

b) Explain differe collection.
Answer:

. Observation Method

. Involves directly watching people, events, or processes.

. Useful for studying natural behavior without interference.

. Can be structured (planned observation) or unstructured (casual w 'Chlng)
 Example: A retail store manager observing customer movement to decide product
placement.

2. Interview Method

. Collects information by asking questions face-to-face, via phone, or online.

. Can be structured (pre-planned questions) or unstructured (open discussion).
. Provides in-depth insights but may be time-consuming.

. Example: HR interviewing employees about job satisfaction.

3. Questionnaire/Survey Method

. Uses printed or online forms with structured questions.
. Can reach a large number of respondents quickly.
. Provides quantitative data for statistical analysis.

. Example: Online customer feedback surveys after product purchase.
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4. Document/Record Analysis

. Uses existing records, reports, and databases.

. Cost-effective and reliable since data already exists.

. Usetul for historical analysis and trend identification.

. Example: Analyzing past sales records to forecast demand.

5. Experimentation Method

. Involves conducting controlled experiments to study cause-effect relationships.
. Helps test new ideas or strategies before full implementation.
. Example: Testing a new packaging design on a small group of customers.

4. a) What is Supply Chain Management (SCM)? Explain information management in
SCM.

Answer:
Supply Chain Manla

implementing, and

process of planning,

ces, Information,
itors, retailers,

ch as
procurement, production, \_fy to achieve
efﬁmency and compet1t1v j

’ -
'y

*  Real-Time Data Sharing: Information about
shipments 1s shared instantly among partners.

*  Forecasting & Planning: Accurate demand forecasts elp In
production and procurement planning. "

* Inventory Management: Information systems track stock levels to
avoid shortages or overstocking.

*  Logistics & Tracking: Data on transportation and delivery ensures
timely distribution.

*  Customer Feedback: Information from customers helps improve
products and services.

e Integration: ERP and MIS systems integrate suppliers,
manufacturers, and distributors into one information flow.
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b) Explain the application of MIS in manufacturing sector at any 3

function levels.

A Management Information System (MIS) works differently depending on who is using
it in the factory. Here is how it helps at three different "levels" of the manutacturing sector:
1. Operational Level (The Shop Floor): At this level, it’s all about the day-to-day "doing."

o The Application: The MIS tracks machine performance and worker hours.

« Example: If a machine starts overheating, the system alerts the technician
immediately so they can fix it before it breaks down and stops the whole line.

2. Tactical Level (Middle Management): This is where managers look at the "weeks and
months" ahead.

o The Application: Inventory Management and Scheduling. * Example: A manager
uses the MIS to look at the next month's orders and decides, "We need to buy 5 tons
of steel and run twg extra shifts on Tuesdays to meet this deadline."

3. Strategic Level (The ’l:op Bosses) This is the "big picture" level looking years ahead.

« The Apphcatlon-\ > 1 I xample: The CEO
looks at an MIS re rrent factory are

ory in a different

,g -Enterprise.
D ed Jilpport

es COmmunlcatlon

country to be closer to
5.a) What is group DS
A Group Decision Support Syst

decision-making by a 1p.of |
collaboration, and analytieal t
DSS Application in e-Enter

In an e-Enterprise (digitally

. E-Commerce: Helps analyze customer data, predlct deman dynamic pricing.
e Supply Chain: Supports inventory decisions, logistics optlmlzatlon vendor selection.

. Customer Service: Provides insights into customer queries and co “plalnt resolution.
. Strategic Planning: Assists managers in evaluating online market trends and
competition.

. Collaboration: Enables geographically dispersed teams to make joint decisions using

online DSS tools.

b) Explain Enterprise Resource Planning (ERP) with its models and modules.
Enterprise Resource Planning (ERP) is an integrated software system that manages and
automates core business processes across departments such as finance, HR, production,
supply chain, and marketing, using a centralized database.

When a salesperson sells a laptop, the ERP automatically tells the Warehouse to pack it,
tells Accounting to send an invoice, and tells the Purchasing team to order a new one from
the supplier. Everything happens in sync.

ERP Models:

1. On-Premise ERP: Installed locally on company servers; offers full control but
requires high cost and maintenance.
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2. Cloud-Based ERP: Hosted online; accessible anywhere, scalable, and cost-effective.

3. Hybrid ERP: Combination of on-premise and cloud ERP; balances flexibility and
control.

ERP Modules (Major Functional Areas):

* Finance & Accounting: Manages budgets, accounts payable/receivable, and financial
reporting.

* Human Resource Management (HRM): Handles payroll, recruitment, training, and
employee records.

* Production/Manufacturing: Supports scheduling, resource allocation, and quality control.
* Supply Chain & Inventory: Tracks raw materials, stock levels, procurement, and logistics.

. Sales & Marketing: Manages customer orders, CRM integration, and campaigns.
. Customer Relationship Management (CRM): Improves customer service and loyalty.
. Project Management: Monitors timelines, costs, and resources for projects.

6. a) Define Data and Transaction processing. Explain different types of network
topology with examp
Data Processing (Defini
Data processing refers t

n of raw data into

Ages..

Transaction Processing (De

Transaction processing is the ha ans: s such as sales,

payments, reservations, orwith . bility, and speed..

1. Bus Topology

. All devices share a si

. Simple and cost-efte

. Limitation: If the main cable fails, the whole network goes
Example: Early LANSs in small offices.

2. Star Topology

. All devices connect to a central hub/switch.
. Easy to install and manage.
. Limitation: If the hub fails, the entire network stops.

Example: Modern office LANs.
3. Ring Topology

. Devices are connected in a circular loop.

. Data travels in one direction until it reaches the destination.
. Limitation: Failure of one device can disrupt the entire ring.
. Example: Token Ring networks.

4. Mesh Topology

. Every device is connected to every other device.

. Provides high reliability and redundancy.

. Limitation: Very expensive and complex to set up.

. Example: Military or mission-critical networks.
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b.  Write Short Notes on.
i. TQM of Information System (Total Quality Management)
Answer:
Total Quality Management (TQM) in information systems refers to the continuous process
of improving the quality of I'T services, software, and data management to meet
organizational goals.

. Focuses on customer satisfaction, reliability, and efficiency of I'T systems.
. Involves regular monitoring, error reduction, and performance improvement.
. Encourages teamwork and continuous feedback for system enhancement.
. Ensures that information systems deliver accurate, timely, and relevant data.

Example: A bank applying TOM principles in its MIS ensures error-free transaction
processing and reliable customer service.

ii. Data Warehouse an
Answer:
. Data Warehouse
historical data from mul
and business intelligence.
. Data Mining: The proce
trends, and relationships using st
Key Points: '
. Warehouse = st
. Together, they
market trend identific
Example: Retail companies
predict customer buying patterns.

ata Mining

mes of integrated,
pports decision-making

over hidden patterns,
: ues.

nowledge from data.
ysis, fraud detection, and

se data mining to

iii. Client-Server Architecture
Answer:

Client-Server Architecture is a network model where clients request services and servers
provide them over a network.

. Client: End-user device or application (e.g., browser, app).
. Server: Central system that processes requests and delivers responses.
. Provides centralized control, resource sharing, scalability, and security.

Example: In web browsing, the browser acts as the client and the web server provides the
requested page.
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REGULAR EXAM~-2081 JESTHA/ASHADH

1. What is information system? Explain different components of information system.
Definition:
An Information System (IS) is a structured combination of people, processes, hardware,
software, and data that collects, processes, stores, and distributes information to support
decision-making, coordination, analysis, and control in an organization.
1. Hardware (Physical Foundation)
Refers to the physical devices used for input, processing, storage, and output.
Includes computers, servers, storage devices, networking equipment, and peripherals.
Role: Provides the infrastructure to run applications and store/manage data.
Example: Servers hosting ERP systems, laptops used by employees, routers
connecting offices.
2. Software (Operating Hnstructions)

o Programs and apI? tions that control hardware and

« Two categories:

o System Sof
hardware.
o Application So
problems.

e Role: Translates user nee;

« Example: SAP for
3. Data (Raw Materi .
Raw facts and figures t
Role: Central eleme
Types: Structured (databases), unstructured (emails, doc
Example: Customer purchase records, employee attendance
transactions. :
4. People (System Users) !

o Individuals who interact with the system — managers, IT staft, employees,

customers.

« Role: Input data, interpret reports, and make decisions based on information.

« Example: HR staft using payroll software, managers analyzing sales dashboards.
5. Processes/Procedures (Operational Rules)

« Methods and rules for collecting, processing, and using information.

« Ensures consistency, accuracy, and efficiency in system operations.

« Role: Defines how data flows and how decisions are made.

« Example: Standard operating procedures for entering sales data, approval workflows.
6. Networks/Communication (Connectivity Layer)

« Communication systems that link hardware, software, and people.

o Includes internet, intranet, and communication protocols.

« Role: Enables data sharing across locations and departments.

« Example: Email systems, cloud platforms, video conferencing tools.

process data.

that manage

at solve specific

V)
ei‘y outputs.
Xcel for analysis.

—~
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2. What are the structure of MIS? Differentiate between MIS and data processing.
tructure of MIS (Management Information System):

MIS is designed to provide managers with timely and accurate information for
decision-making. Its structure generally includes the following components:

1. Input Subsystem

. Collects raw data from internal and external sources.

. Example: Sales records, production reports, market data.

2. Processing Subsystem

. Converts raw data into meaningful information using models, databases, and
software.

. Example: Summarizing monthly sales into region-wise reports.

3. Database Management Subsystem

. Central repository where data is stored, organized, and retrieved.

. Example: Companyr ERP database storing HR, finance, and production data.
4. Output Subsyste 8
. Delivers processedi
. Example: Managen

ds, and summaries.

. Ensures accuracy and re
. Provides corrective measui

. Example: Compari
Aspect
tem that collects and
Definition ide i gsses raw data into a
Purpose Helps managers make decisions, plan, 7 on processing
P control, and monitor operations. to information.
7
Scope Covers all levels of management (top, Limited to s cific data
P middle, operational). processing tasks.
Summarized reports, dashboards, trends, = Processed data, simple reports,
Output o .
forecasts, management insights. or transaction results.
Decision Directly supports decision-making and  Does not provide decision
Support planning. support; only prepares data.
. M lex, i Itipl imple, fc '
Complexity ore complex, Integrates multiple Simple, focuses on d?lta Input,
functions and data sources. storage, and processing.
: .. Mainly data entry operators
User Mainly managers and decision-makers. any yop

and clerks
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3. Explain information system for business operations (SDLC).
An Information System for Business Operations is a structured setup that supports

day-to-day activities such as sales, payroll, inventory, and customer service. To build such

systems, organizations follow the System Development Life Cycle (SDLC) — a step-by-step
process for planning, creating, testing, and maintaining information systems.

Steps of SDLC in Business Operations:

1. Planning:

. Identify business needs and objectives.

. Define scope, resources, and feasibility.

. Example: A company decides to develop a payroll system to automate salary
processing.

2. System Analysis:

l be calculated.
3. System Design:
. Create blueprints o
. Decide hardware/softw
. Example: Designing input
4. Development (Coding):

. Actual program
5. Testing:
. Check system for ery
. Ensure it meets user requirements.
. Example: Test whether salary slips are generated correctly fo nt employee
categories.
6. Implementation:
. Deploy the system in the organization.
. Train users and migrate old data.
Example: HR department starts using the new payroll system.
7. Maintenance:
. Continuous monitoring, updates, and improvements.
. Fix issues and adapt to new requirements.

. Example: Adding a new tax rule in the payroll system
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4. How do we plan and implement changes in managing information technology?
Explain.

Change management in I'T refers to the structured approach of planning, controlling, and
implementing changes in technology systems to minimize disruption and maximize
efficiency. It ensures that upgrades, new systems, or process changes are introduced
smoothly.

Steps in Planning I'T Changes:

1. Identify Need for Change

. Recognize problems (e.g., outdated software, security risks, business expansion).
Example: Company decides to upgrade its ERP system.

2. Risk Assessment & Feasibility Study

. Analyze potential impacts on operations, costs, and security.
Example: Checking if new ERP is compatible with existing hardware.

3. Define Objective

. Clarity what the I e on, better security).

. Allocate budget, staft, a
Example: Assign I'T team ¢
5. Communication & Trainiy

1. Approval of Change Request
Formal review and authorization by management.
. Testing & Pilot Run
out.

O e

Test changes in a controlled environment before full roll
Example: Pilot ERP system in one department.

3. Deployment/Implementation

. Roll out changes in phases to reduce risk.

. Example: Gradual ERP rollout across all branches.

4. Monitoring & Feedback

. Track performance, detect issues, and gather user feedback.

5. Post-Implementation Review

. Evaluate success, document lessons learned, and refine processes.
6. Continuous Improvement

Update systems regularly and adapt to new requirements.
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5. Explain some of the used of MIS in functional areas of

business.

Management Information System (MIS) is widely used across different
tunctional areas of business to improve efficiency, decision-making, and control.
1. Marketing

. MIS provides sales reports, customer profiles, and market trend analysis.
. Helps managers design pricing strategies, promotional campaigns, and
product launches.

. Example: MIS analyzing customer purchase data to plan targeted
advertising.

2. Finance & Accounting

. Generates finan S1S reports

. Supports inves and auditing.

. Example: MIS p ments for
management review.

3. Human Resource Manag < ;?

. Maintains em : ‘ | performance reports.

S.

e o
o>
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e and productivity.

4. Production/Operations
. Helps in production planning, scheduling, and resource
. Tracks inventory, quality control, and machine utilization. {'
. Example: MIS monitoring daily production output against planned
targets.

' tion.

5. Supply Chain & Logistics

. Provides information on procurement, stock levels, and distribution.
. Ensures smooth coordination between suppliers, warehouses, and retailers.
. Example: MIS tracking shipment status and inventory levels in real time.

6. Customer Service

. Records customer complaints, feedback, and service requests.

. Helps improve satisfaction and loyalty through timely responses.
. Example: MIS generating reports on customer support tickets.
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6. Define security threats and vulnerability. How to manage

security threats in e-business?

Definition of Security Threats:

A security threat is any potential event, action, or situation that can exploit vulnerabilities
in a computer system, network, or information system and cause harm. Threats can
compromise the confidentiality, integrity, or availability of data.

Definition of Vulnerability:

A vulnerability 1s a weakness or tlaw in a computer system, network, or
software.It can be exploited by threats to steal data, damage systems, or disrupt

services.

Managing Security Threats in E-Business:
1.  Risk Assessment & Planning

d role-based access.

MS&CUOHS).
>

|

. Use strong passw
. Limit access to sensit
3.  Data Protection
. Encrypt sensiti
. Ensure secur
4. Network Security
. Firewalls, intrusio
communication.

. Regular monitoring of trattic.

5.  Software & System Updates

. Apply patches and updates to fix vulnerabilities.

. Use licensed and secure software.

6.  Backup & Disaster Recovery

. Maintain regular backups of critical data.

. Have a disaster recovery plan to restore operations quickly.

7.  Employee Awareness & Training

. Train staff to recognize phishing, social engineering, and suspicious
activities.

. Promote cyber hygiene practices.

8.  Legal & Compliance Measures
. Follow data protection laws (GDPR, I'T Act, etc.).
. Maintain audit trails for accountability.
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7. Define firewall. Explain types of office information system.

Think of a Firewall as the "Security Guard" or "Bouncer" of your computer network. It sits
right at the entrance (where your private office network meets the public internet) and
inspects everyone and everything trying to enter or leave.

Types of Office Information Systems (OIS)

Definition:

Oftice Information Systems (OIS) are computer-based systems designed to support office
activities such as communication, documentation, scheduling, and data management. They
improve efficiency and coordination in administrative tasks.

Main Types of OIS
1.  Word Processing Systems

. Used for creating, editing, and formatting documents.
Example: MS Word, Google Docs
2.  Electronic M stems
. Facilitates fa
organization.

*  Example: Outlook,
3. Electromc Scheduh

df source

4. Database Manageme BN
e  Store, organize, and retrieve office data efficien
*  Example: MS Access, Oracle.

5.  Desktop Publishing Systems
e Used for designing brochures, newsletters, and ofﬁce publications.
*  Example: Adobe InDesign, MS Publisher.

Voice Mail Systems

Record and deliver voice messages electronically.

7. Office Communication Systems

. Tools like video conferencing, instant messaging, and
collaboration platforms.

. Example: MS Teams, Zoom, Slack.

2
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8. Write benefits of decision support system. Explain importance of planning.
Benefits of Decision Support System (DSS)

1. Improves decision quality — provides timely, relevant, and accurate information for
managers.

2 Speeds up decision-making — automates data collection, analysis, and reporting.

3. Enhances consistency — standardizes models and processes for reliable outcomes.
4 Better risk management — supports simulations, forecasting, and what-if analysis.
5. Supports collaboration — allows multiple users to share and evaluate scenarios.

2. Importance of Planning

In business, ""Failing to plan is planning to fail." Planning is the process of deciding in
advance what is to be done, when, where, and by whom. Here is why it’s the most important
function of management:

« Provides Direction: Without a plan, employees are just "busy," but they aren't
necessarily movir}g‘.’.toward the goal. Planning gives everyone a clear target.

« Reduces Risk and Uncertainty, 2 ' but planning helps you
prepare for it. It's i I go on a hike—you
bring an umbrella

« Eliminates Waste:
machines; one is enough." le efficiently.

« Facilitates Control: You u don't have a

plan to compare yogr'pro Inst. 1 (ick you use to measure

need to buy two of those

succes =7
8. Write benefits ﬁeé'
Benefits of Decisio
A Decision Support Syste
better decisions. Its benefits include:
1. Improves Decision Making: Provides accurate and timely inforn -;'u for managers.
2. Saves Time: Helps analyze data quickly, reducing decision-making time.
3. Handles Complex Problems: Assists in semi-structured and unstructured decision
problems.
4. Increases Efficiency: Makes the decision process faster and more reliable.
5. Reduces Risk: Evaluates alternatives and predicts outcomes to minimize errors.
6. Supports Planning and Forecasting: Helps managers plan for future scenarios using
data analysis.
Importance of Planning.
Planning is important because it provides direction, reduces uncertainty, ensures efficient
use of resources, and helps organizations achieve their goals systematically.
. Goal Clarity & Direction
Planning defines objectives clearly and guides the organization toward achieving them.
. Efficient Resource Utilization
It ensures proper allocation of manpower, money, and materials, avoiding wasteful
activities.
. Reduces Uncertainty & Risk
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By forecasting future trends and preparing contingency measures, planning minimizes
surprises.
. Coordination Across Departments
Planning integrates eftorts of different units, ensuring smooth functioning and avoiding
duplication.
. Performance Measurement
Provides benchmarks and standards against which actual performance can be evaluated.
. Encourages Innovation & Better Decisions
Structured planning promotes creative solutions and systematic analysis of alternatives.

9.  Write short notes on
(a) Types of Information System
Information Systems (IS) are structured combinations of people, processes, and technology
used to collect, process, store, and distribute information for decision-making and
operations.
Main Types:
1. Transaction Processi
billing, payroll).

2.Management Informatio borts for middle

management.
] decisions using
5

3. Decision Support Systems (D
e
jith dashboards and

s transactions (e.g.,

data and models.

4. Executive Informati
strategic insights.
5. Office Automation Syste

communication, and sched
(b) Disaster Management
Disaster Management is the process of preparing for, responding to, and recove

entation,

natural or
man-made disasters to minimize damage and ensure safety.

Key Points: {‘

1. Preparedness: Planning, training, and awareness programs before disasters occur.

2. Response: Immediate actions during disasters (rescue, relief, medical aid).

3. Recovery: Rehabilitation, rebuilding infrastructure, and restoring normalcy.

4, Mitigation: Long-term measures to reduce disaster risks (e.g., flood control, earthquake-resistant
buildings).

Importance: Protects lives, reduces economic losses, and ensures quick restoration of services.

(c) Artificial Intelligence (AI)

Definition:

Artificial Intelligence is the branch of computer science that enables machines to simulate human
intelligence such as learning, reasoning, and problem-solving.

Key Points:

1. Machine Learning: Systems learn from data and improve performance over time.

2. Natural Language Processing (NLP): Enables machines to understand and respond to human language.
3. Expert Systems: Provide solutions based on stored knowledge and rules.

4. Applications: Chatbots, self-driving cars, medical diagnosis, fraud detection.

Benefits: Increases efficiency, supports automation, and enables innovation across industries.
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Regular/ Back Exam- 2073, Falgun

1)What is MIS? Explain the role and impact of MIS in brief.
Definition

A Management Information System (MIS) is a computer-based system that provides
managers with the tools to organize, evaluate, and efficiently manage departments within an
organization. It combines people, processes, and technology to collect, process, store, and
distribute information. The ultimate goal of MIS is to deliver accurate, timely, and relevant
information to managers so they can make better decisions.

Role of MIS

1. Decision Support

* MIS supplies managers with structured information for both routine and strategic
decisions.

. Example: Sales reports help managers decide on production levels.

2. Planning and Forecasting

e planning.

3.

. different functional
areas like finance, HR, marketing j

4., Monitoring and Control 4 J

. Managers can ' ,

. Example: Com ]
5. Problem Identifieatio

. MIS highlights devi
. Example: Identifyin
6. Automation of Routine Tasks

* Reduces manual work, duplication, and errors by automating reporti
Impact of MIS

data.

d data handling.

1. Improved Decision Making

. Managers rely on real-time, accurate information rather than guesswork.
. Leads to better strategic and operational decisions.

2. Enhanced Productivity and Efficiency

. Streamlines operations, reduces paperwork, and saves time.

Example: Automated payroll systems in HR.
3. Competitive Advantage
. Organizations can respond faster to market changes and customer needs.
Example: Retailers using MIS to track consumer buying patterns.
Transparency and Accountability
MIS provides clear reporting structures, making it easier to hold departments accountable.
Cost Reduction
By eliminating duplication and inefficiencies, MIS reduces operational costs.
Strategic Growth and Innovation

D e v e e
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. MIS supports long-term planning, innovation, and expansion by providing insights
into new opportunities.

b) Explain management as a control system.
Management is often described as a control system because one of its
key functions is to ensure that organizational activities are carried out
according to plans, policies, and standards. Control in management is
not about restricting people—it is about guiding, monitoring, and
correcting performance so that organizational goals are achieved
efficiently and eftectively.
The 4 Steps of the Management Control Process
1. Establishing Standards: Management sets specific targets or
"benchmarks/" ell 500 units this
month") or qua atisfaction

scores"). |

2. Measuring ActualiPe ‘ \nag lect data on what
1s actually happening | h‘Al/lone through
reports, observations, 191 ~ ; IS we

discussed earlier).

3. Comparing Perf¢ 1ce'w his is where the
"control" happer anager esults to the
original targets. N

o If results match the target: Carry on.
o If there is a deviation (positive or negative): Analyze why.

4. Taking Corrective Action: If the performance is falling short,
management intervenes. This could mean changing the strategy,
providing more training, or re-allocating resources to fix the
problem.

Impact of Viewing Management as a Control System

*  Predictability: Organizations can anticipate outcomes more
accurately.

*  Efficiency: Resources are used optimally with minimal wastage.

*  Adaptability: Quick corrective actions help organizations respond
to changes.

e  Stability: Provides order and discipline in operations.
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2.a) Explain the planning in brief, What are the lypes of strategies?

Definition

Planning is the process of deciding in advance what to do, how to do it, when to do it, and
who will do it.It is the first and foremost function of management.Planning provides
direction, reduces uncertainty, and ensures efficient utilization of resources.It acts as a
roadmap for achieving organizational goals.

haracteristics of Planning

1. Goal-Oriented — Planning always focuses on achieving specific objectives.

2. Primary Function — It is the foundation for organizing, statting, directing, and
controlling.

3. Future-Oriented — Deals with forecasting and anticipating future conditions.

4. Decision-Making Process — Involves choosing among alternatives.

5. Continuous Process — Planning is not one-time; it is ongoing as conditions change.
6. Pervasive Function — Applicable at all levels of management (top, middle, lower).

Importance of Plannin
. Provides directio
. Reduces risk and un
. Ensures optimum utiliz
. Facilitates coordination a
. Improves efficiency and

Types of Strategies i nnj
Strategies are the bro

Y

»~ N
erm objectives. They

. Concerned with the overall purpose and

. Deals with decisions like diversification, mergers, acquisition tering new
markets.

. Example: A company deciding to expand internationally.

2. Business Strategy

. Focuses on how to compete successtully in a particular market.

. Deals with competitive advantage, product positioning, and customer satisfaction.
. Example: Adopting cost leadership or diftferentiation strategy.

3. Functional Strategy

. Developed for specific departments (marketing, finance, HR, production).

. Ensures that each function supports the overall business strategy.

. Example: Marketing strategy to increase brand awareness.

4. Operational Strategy

. Short-term strategies for day-to-day operations.

. Focuses on efficiency, productivity, and routine tasks.

. Example: Scheduling production shifts to meet demand.
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b) What do you mean by security threats and Vulnerability? How do you
manage secunty threats?
A security threat is a potential, intentional, or accidental malicious act or event
that could damage or disrupt a system or organization. Examples include
malware, phishing attempts, and data breaches.
A vulnerability is a weakness or flaw in a system's design, implementation, or
operation that could be exploited by a threat. Examples include unpatched
software, weak passwords, or misconfigured firewalls.
How to Manage Security Threats
Managing threats is a continuous process often called Risk Management. You
can't stop 100% of threats, so you have to prioritize.
Step A: Risk Assessment
1. Identify Assets:
2. Identify Threa
are we weak?
3. Analyze Impact:
we lose?
Step B: Mitigation Strate
« Treat (Mitiga
installing an
« Transfer: Shi
« Tolerate (Accep
accept 1t.
« Terminate (Avoid): Stop the activity that is causing th
specific software 1s too dangerous, stop using it).
Step C: Implementing Controls
« Technical Controls: Firewalls, encryption, multi-factor authentication
(MFA).
« Physical Controls: Security cameras, locked server rooms, biometric
scanners.
« Administrative Controls: Security policies, employee training, and
background check

data, servers, etc.)
ong, and where

ey or reputation will

d‘[i\'.,l"cg;che risk (e.g.,

cyber insurance).
ensive, just
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3.a) What is the impact of I'T on the workplace? Explain briefly about Intellectual
property.

Impact of I'T on the Workplace

Information Technology (IT) has transtormed the modern workplace in several

ways:

1.  Automation of Tasks

i Routine and repetitive tasks are automated, reducing manual effort.

. Example: Payroll systems, inventory management.

2. Improved Communication

. Email, video conferencing, instant messaging enable faster communication.
. Global teams can collaborate in real time.

3. Remote Work & Flexibility
. Cloud computing and collaboration tools allow employees to work from
anywhere.

. Increases prod

4.  Data Manageme

. I'T systems store, pr of data.
. Helps managers make 1 )}

5. Skill Requirements )

Intellectual Property
Intellectual Property refers to creations o
ensures that innovators, creators, and businesses can safeg
misuse or unauthorized copying.

Types of Intellectual Property

lly protected. It

ir work from

1.  Copyrights — Protect literary, artistic, and software works.
. Example: Books, music, films, software code.

2.  Patents — Protect inventions and innovations.

. Example: A new machine design or pharmaceutical formula.
3. Trademarks — Protect brand names, logos, and symbols.

Example: Nike’s “swoosh” logo.
4. Trade Secrets — Protect confidential business information.

. Example: Coca-Cola’s secret recipe.

Importance

. Encourages innovation and creativity.

. Provides recognition and financial benefits to creators.

. Prevents misuse and ensures fair competition
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b) Why-decision making is important for business? Explain the term data and
information.

mportance of Decision Making in Business

Decision making is the process of selecting the best course of action among alternatives. In
business, it is vital because:

1. Goal Achievement

. Decisions guide actions toward organizational objectives.

2. Efficient Resource Use

. Ensures optimal allocation of financial, human, and technological resources.

3. Problem Solving
* Provides solutions to challenges like competition, market changes, or internal conflicts.
4. Adaptability

. Helps businesses respond to environmental changes, technological shifts, and
customer demands.

5. Growth & Success

* Strategic decisions le
Datae Data refers to ra
meaning.It is the unproce
transactions.Data can be quan
descriptions).
Characteristics of Data
1. Raw and Unorg
2. Context-Free —
3. Large Volume —/Data
4. Variety — Data can b
Examples of Data

S may not carry any
asurements, or

jualitative (names,
4

o
uf til processed.
d correctly.

cords, exam marks).

. Numbers: 100, 200, 300

. Names: Amjad, Ramesh, Priya

. Exam scores: 85, 90, 95

. Raw sensor readings: Temperature = 32°C, Pressure = 101 kPa

2. Information

* Information is processed, organized, and meaningful data that is useful for decision making.

* [t is the output of data processing and provides context, relevance, and purpose.

* Information transforms raw facts into knowledge that managers, students, or decision makers can use.
Characteristics of Information

1. Processed and Organized — Information is structured and arranged logically.

2 Contextual — Information has meaning in a specific situation.

3. Accurate and Relevant — Information must be correct and useful for decision making.
4 Timely — Information should be available when needed.

Examples of Information

. “Amjad scored 85% in I'T exam” — meaningful information derived from raw marks data.
. “Average sales in January = $50,000” — processed data useful for managers.
. “Temperature trend shows increase over last 5 days” — information derived from raw sensor

readings
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4) Explain the Herbert Simon model in decision is analyzed by analytical modeling.
Herbert A. Simon, a Nobel Prize-winning economist and social scientist, developed a
decision-making model that explains how managers and individuals make choices in
complex environments. His model is often analyzed using analytical modeling techniques to
understand the logical steps in decision making.
Herbert Simon’s Decision-Making Model
Simon proposed that decision making is not purely rational (as classical theory suggested),
but rather bounded rationality — meaning individuals make decisions within the limits of
available information, time, and cognitive capacity.
Phases of Simon’s Model
1. Intelligence Phase
. Identity and define the problem.
. Collect data and information about the environment.
Example: A company notices declining sales and gathers market data.
2. Design Phase |
. Develop possible!
. Analytical models
Example: Designin

g, or product redesign.

3. Choice Phase
. Select the best alternative J g
* Analytical modeling (cost-ben a models) helps

compare options. f},
. Example: Choo fg} ]
4. Implementation Phas

. Put the chosen soluti

. Example: Launching a new advertising campaign.

5. Review Phase (sometimes added)

. Monitor results and feedback.

. Example: Checking if sales improved after the campaign.

Role of Analytical Modeling

. Analytical models (like decision trees, linear programming, simulation, cost-benefit
analysis) help managers evaluate alternatives objectively.

. They reduce uncertainty and provide structured reasoning.

. Example: Using a mathematical model to forecast demand before deciding production
levels.

b) What do you mean by general model of human as an information processor?.

The general model of human as an information processor is based on cognitive psychology
and computer analogy. It views humans as systems that receive input (data), process it,
store it, and produce output (decisions or actions) — similar to how a computer works.
Stages of Human Information Processing

1. Input Stage (Sensory Register)

. Humans receive information through senses (sight, hearing, touch).

. Example: Reading a report or listening to instructions.
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2. Processing Stage (Short-Term Memory & Working Memory)

. Information is temporarily held and processed.

. Humans analyze, interpret, and compare with past experiences.

. Example: Comparing current sales figures with last year’s data.

3. Storage Stage (Long-Term Memory)

. Processed information is stored for future use.

. Example: Remembering strategies that worked in past projects.

4. Output Stage (Decision/Action)

. Humans produce responses based on processed information.

. Example: Manager decides to increase production atter analyzing demand
Key Features

. Humans filter information (not all input is processed).

. Processing capacity is limited (bounded rationality).

. Decisions depend oi

. Feedback loops ex : and adjust future decisions.
Example

. A student preparing

5.a) What is supply chain M3
Supply Chain Management (SC
information, and finances fr

, services,
i1stributors,

ERP is an integrated softwar / processes. In supply chain

management, ERP provide

1. Integration of Processes

. Links procurement, production, sales, finance, and HR into o
2. Real-Time Information

. Provides accurate, up-to-date data for decision making.

3. Improved Efficiency

. Reduces duplication of work and manual errors.

4. Better Inventory Management

. Tracks stock levels, reduces overstocking or shortages.

5. Enhanced Customer Service

Faster order processing and delivery.

6. Cost Reduction
. Optimizes resource utilization and reduces operational costs.
7. Scalability

Supports business growth and expansion.
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. Wnite short notes on:
(a) Financial Management

1. Core Definition: The process of planning, organizing, and controlling financial
activities.

2. Objective: To ensure a regular supply of funds and maximize the wealth of
shareholders.

3. Investment Decisions: Selecting the right assets (long-term and short-term) to
Invest 1n.

4. Financing Decisions: Determining the best mix of debt and equity to raise capital.

5. Dividend Policy: Deciding how much profit to distribute to owners vs. reinvesting
in the company.

6. Liquidity Control: Managing cash tlow to ensure the business can pay its bills on
time.

7. Risk Management: Analyzing financial markets to protect the company from
inflation or curre{tfl

8. Performance A

asure the company’s

health.
(b) Benefits of DSS (Dec

1. Speed: Processes massi anual human
calculation.

2. What-If Analysis: Allow, s before taking a
risk. -~ 2

3. Unstructured : I non-routine, complex
problems.

4. Accuracy: Reduces
5. Data Integration: Pulls information from various depar
making tool. ,

6. Communication: Provides a visual platform for team members to collaborate on a

solution. /

7. Competitive Edge: Enables faster responses to market changes than competitors.

8. Training Tool: Helps junior managers understand the factors that drive business

success.
(c) Knowledge Management System (KMS)

1. Organizational Memory: Acts as a central "brain" for the company’s history and

skills.

2. Capturing Tacit Knowledge: Turning employee experience (hidden knowledge)

into written documents.

3. Explicit Knowledge: Storing manuals, reports, and procedures in an easy-to-search

database.

4. Collaboration: Provides tools like wikis and forums for employees to share tips.
Efficiency: Prevents "reinventing the wheel" by reusing solutions found in the past.
6. Innovation: By sharing knowledge, employees can combine ideas to create new

products.

o
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(d) Data Warehouse

1.

AR

e

(e) Transaction Processing System (TPS)

e A

. Audit Trail: Ke
. Reliability: M \
. Error Handling: Feat 1 ¢ nect data entry.
(f) Business Intelligence

1.

Subject-Oriented: Data is grouped by business area (e.g., Sales, Inventory) rather
than by task.

Integrated: Combines data from many different sources into one consistent format.
Time-Variant: Stores historical data (5—10 years) for long-term trend analysis.
Non-Volatile: Data is "read-only"; once entered, it is not updated or deleted.
Separation: Keeps analytical data separate from the operational database to avoid
slowing down daily work.

ETL Process: Uses "Extract, Transform, and Load" to clean data before storing it.
Decision Support: Acts as the primary foundation for BI and DSS tools.
Consolidated Reporting: Provides a single "version of the truth" for the entire
organization.

) for daily tasks.
ey quickly.

Efficiency: Hand
, Isolated, and

ACID Propertie
Durable.
Real-Time Process
ATM).

Data Input for MIS: The
systems. A

se immediately (e.g.,

] ]zgy higher-level

4

r éé"curity and accounting.
op the entire business).

Data-Driven: Focuses on using hard facts to guide busin .
Visualization: Uses dashboards, charts, and maps to make dat ‘to understand.
Historical Analysis: Looks at past performance to see what work i,k.tnd what didn't.
Predictive Analytics: Uses past patterns to forecast future customer behavior.
Performance Metrics: Tracks KPIs (Key Performance Indicators) in real-time.
Market Insights: Identifies new market trends before they become obvious.
Customer Profiling: Helps marketing teams understand exactly who their
customers are.

Actionable Results: The goal is not just "data," but a clear list of actions to take.




